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iFocus Marketing digital agency brand
that is presented in this guideline is
the official and standardized version
that must be used in any type of
reproduction.

The success of its use depends on the
correct use of the basic rules of color,
structure, minimum printable size and
arrangement of the different elements,
in such a way that they maintain a
formal coherence. Consistent
application of the standards is
essential to strengthen marketing
efforts and advertising applications.
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Our Mission

The iFocus Marketing team’s number one objective is to
become a trusted partner in the evolving digital marketing
space through strategies that align with the unique

! business objectives of our clients. We provide custom
° F T R T _'j = _-::_ - ?:I - strategies for various industries and provide insights from
-_ - L 3 - - '-,"- [ et - .j; -‘ - - = our comprehensive experience to leverage in your business.
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| T e T e ST o~ Te. Industry Experience
< > * @ P! -o e “ ) ~ = \ = . . . . .
® - - ~ Automotive Services Multi-Family Housing Complexes
-l o © o © ® - Fine Art Senior Living Communities
& .. ® > e ° e - . Med Spas Food & Dining
« Salons & Day Spas Retail
4 ® ® - Higher Education Healthcare
® ‘ o Private Education Hospitality & Tourism
Private Aviation Manufacturing
‘ ® Car Dealership Groups Financial Services
Home Services Legal Services

Real Estate and more!
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Key Words

DATA-DRIVEN
TRUSTED
GOAL-ORIENTED
EXPERTS
CLIENT-FOCUSED
INNOVATIVE
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Logotype



IFOCUS MARKETING BRAND GUIDELINES www.ifocusmarketing.com

Our logo represents our philosophy and what we
believe in. These are the main versions of the brand.

IFOCUS

MARKETING
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Safe Zone

FOCU

MARKETING

The protection area is the free space that separates our logo from the
graphic elements. It is important to respect the security area so that it does
not affect the legibility of our logo. The defined space is the size of the icon
that is represented by “x1" as a scalable unit of measure.

www.ifocusmarketing.com

Minimum size

The minimum size recommended to use
our logo is 3cm. Since at a smaller size
we run the risk of it not being readable.

IFOCUS

MARKETING
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Don’t

These are some examples of the misuse of our
logo. It is prohibited to use any of these uses or
similar applications that affect the logo.
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Typography
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Typography

Montserrat BOId It can be used for headlines.

It is recommended that it be in Sentence Case.

abcdefghijklmn (Sentence case is a capitalization style in which only the

first word of a sentence and proper nouns are capitalized,

Opq rStuvwxyz with the rest of the words in lowercase).

Montserrat Light

abcdefghijklmn
O pq rStUVWXyZ It can be used in subheadings and body text.
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Color

Our brand is built around a color palette designed
to be inviting, bright and sophisticated. Choosing
similar color neighbors that are more web friendly
and saturated for RGB use. Please omit old brand
colors such as; yellow, pink and purple.

NEWAY Blue

R: 29| G: 50 | B: 60 R: 29| G: 50 | B: 60
C:87 | M: 66| Y:53 | K: 46 C:87|M: 66| Y:53 | K: 46
HEX #1D323C HEX #397481

Green

R:109 | G: 195 | B: 180
C:52|M:0]|Y:31| K:0
HEX #6DC3B4

Gray

R: 203 | G: 205 | B: 206
C:17 | M:12| Y:12 | K: O
HEX #CBCDCE

www.ifocusmarketing.com

White

R:255| G: 255 | B: 255
C:0|M:0]|VY:0]|K:0
HEX #FFFFFFF
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www.ifocusmarketing.com

rint

Meet your multi-family

occupancy goals with
omnichannel

tactics.

Local marketing strategies engage your desired
tenant where they work and play to reach your
growth objectives faster. We provide a clear
return on investment using analytics to ensure

‘ every dollar drives conversions for your business. |ttt

RESIDENCESATRIVERVIEW.COM

Our property was
leased at just 65%
before partnering
with iFocus. Within
5 months, it was
leased at 100%.

Let us focus on
your results.
Get started today.

Before iFocus After iFocus

. @ 6310 Lamar Ave, Suite 200
| I: O C U S Overland Park, KS 66202

MARKETING @ (913) 578-9125

Scan Mel!



IFOCUS MARKETING BRAND GUIDELINES www.ifocusmarketing.com

Google Meet Backgrounds
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Photos should emmulate, collaboration, connection, teamwork and moving forward.
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E-mail sighature

- N ) New Email
To:
Subject:

] htmlsig

: Jessie Smith | Art Director
| FO C U S jsmith@ifocusmktg.com | +1.913.660.6631
MARKETING 6310 Lamar Ave, Ste 200, Overland Park, KS 66202
www.ifocusmarketing.com
om . Jessie Smith | Art Director
@ | I:OC U S jsmith@ifocusmktg.com | +1.913.660.6631
MR L 6310 Lamar Ave, Ste 200, Overland Park, KS 66202
[ f [in]@] | www.ifocusmarketing.com
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